NETFLIX TIE-UP WITH MICROSOFT

Netflix tied upwith Microsoft asitsad tech partner
as the streaming giant gets ready to roll out its first ad-
supported subscription offering.

Marketers looking to
Microsoft for their advertising
needs will have access to the
Netflix audience and premium N ETFL I x
connected TV inventory. All
ads served on Netflix will beexclusively availablethrough
the Microsoft platform.

Netflix COO Greg Peters said, “In April we
announced that we will introduce anew lower priced ad-
supported subscription plan for consumers, in addition
to our existing ads-free basic, standard, and premium plans.
Today we are pleased to announce that we have selected
Microsoft as our global advertising technology and sales
partner.

EROS PARTNERS WITH FETCH TV

ErosNow hasanew partnership with theAustralian
content aggregation platform Fetch TV and expand into
Australia

The collaboration is in line with Eros Now’s
strategy to focus on growing direct-to-consumer
relationships while strengthening and expanding key
distribution partnerships.

This new distribution

partnership with Fetch TV eroS EW{\‘ 3

provides active Fetch subscribers

with accessto Eros Now's content

of over 12,000 Indian movies, originals, music, short-
form content, and more across several languages and
genres.

“Streaming platforms are gaining popularity
worldwide and have emerged as a key driver for
multilingual content acrosswider audience segment. Fetch
TV has been a leading aggregator of streaming services
and other entertainment content in the Australian market
for over 10 years. Thiscollaboration will certainly help us
enhance our horizons in terms of international audience
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and their preferences, and further strengthen our
offering,” said Ali Hussein, CEO, Eros Now.

ABHISHEK KUMAR IS GROUP CEO OF
BALAJI TELEFILMS

Balgji Telefilmshired Abhishek Kumar asthe Group
Chief Executive Officer. Kumar hasmoved on from Jupiter
Capital, the private equity funds, wherein hewasworking
as the COO and General Partner of the new
Funds of the group. Before Jupiter Capital,
Kumar was running aventure capital network,
at Rainforest Venture Network as Managing
Partner and was al so an advisor and partner to
multiple family offices for technology and
consumer investments.

Shobha Kapoor, Managing Director,
Balgji Telefilms, said, "We are pleased to have
Abhishek as Group CEO, and are confident
that heistheright person to lead Balgji to the
next stage of growth and value creation. Heis
a seasoned leader with a stellar leadership
reputation. The Indian mediasector isundergoing massive
change which also creates enormous opportunitiesfor us
at Balgji, and Abhishek will lead the effortswith the rest of
theteam, to seize these opportunities and create value for
all our stakeholders.

MX PLAYER WINS BEST OTT
PLATFORM AWARD

MX Player won three awards at the Dadasaheb
Phalke Excellence Awards 2022 for the platform and its
original series, ‘ Aashram’.

While MX Player was awarded the
Best OTT Platform

MX Player’sChief Operating Officer,
Nikhil Gandhi said “At MX Player, we
believe that relevant and strong narratives have the ability
to provoke thought and entertain audiences at the same
time. Winning the Best OTT Platform and winning two
more awardsfor our successful series, Aashram reaffirms
our belief.”
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APPLAUSE
CHERUVALATH

HIRES PRAMOD

Applause Entertainment hired Pramod Cheruvalath
as the South — Content Head . Cheruvalath had earlier
produced Iru Dhuruvam (Tamil) along with Applause
Entertainment for SonyLiv and will now beresponsibleto
build Applause’s content slate in all four
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Southern Markets to create a diversified
date of premium seriesand moviesacross ! APPLAUSE AT TheT &l U e T2 dar @l o

languages.

Sameer Nair, CEO, Applause
Entertainment, said, “ The global streamer has created a
flat Earth and indeed, aglobal village. Content from every
geography and in every language has the opportunity to
reach audiences everywhere. After our successes in the
Hindi/Hinglish category, we arereally keen to work with
the amazing talent in Tamil, Telugu, Malayalam and
Kannada to tell rooted authentic stories on a domestic
and international stage. On-boarding Pramod to oversee
the expansion is our first step in that direction. His
extensive network, market knowledge and creative
expertisewill help build our unique hub & spoke business
model inthe key Southern markets”.

DIPASHREE DAS EXITS
NETFLIX

FROM

Dipashree Das, Content and Brand Marketing L ead
at Netflix hasquit the OTT platform.

She said “I recently made the decision to wrap
up an almost 6-year stint at a place | have
had the highest honour of calling my
professional home, Netflix. Oh, and what a
wild ride it has been! Netflix isaplacelike
no other, it changes you, redefines you,
bends you out of shape, and makes you
believe in yourself in a measure you didn't
think possible.”

At Netflix, shewasleading marketing for the Films
portfolio. Das moved to Netflix Mumbai to take up this
role after a 2-year stint in Netflix Singapore, leading
marketing partnershipsfor SEA & Taiwan. &
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